Identification of "latent hits" in compound screening collections.
The relatively low hit rates found from high-throughput screening have raised a question on whether this technology alone is sufficient to maximally exploit the full potential of current corporate screening collections. The present study introduces a knowledge-based strategy for identifying "latent hits", i.e., inactive compounds that could potentially be promoted to hits through simple chemical transformations. Examples are given of submicromolar agonist hits derived from the corresponding latent hits for the estrogen receptor.